An Extremely Short Guide to
Innovation and How to Cultivate
It as Part of Company’s Culture



Innovation starts as a thought, as
an Idea that describes something
new and useful. Innovation does
not exclude production and vice
versa. In fact, they perftectly
compliment each other.




INnnovation heavily
relies on various types
of motivation that
come from within or
outside. Innovation
cannot be forced anao
it 1s not manaatory,
but it should be
encouraged and
rewarded.
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Achieving all of the above takes

proper planning with clearly defineo
goals. Goals are not reguirements,
but a beacon of eventual success.




The End




